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ROMANO  GAROFALO  THE  AUTHOR: 
BRIEF  PRESENTATION 

Journalist, graduated in Literature and Philosophy  
(University of Bologna), Romano Garofalo arrives  
in the world of comics with Jonny Logan, a great  
editorial success that also appeared on TV in the  
popular Supergulp series (Rai Due). 
During the years Romano Garofalo has conceived  
and created numerous other characters published  
in many newspapers, periodicals and newspapers for  
children: 
- Slim Norton and Il Barone Von Strip, published in the "Wizard" of 
Mondadori publisher, Gangster Story, based on drawings by Clod (Claudio 
Onesti), published in Germany in the magazine "Zack" and, 
simultaneously, in France and Belgium in the Formula 1 periodicals and 
Super As; 
- MostrAlfonso, published on Corriere dei Piccoli by Rizzoli publisher, 
Radiocorriere of Rai Tv, Famiglia Tv, television insert of Famiglia 
Cristiana, Resto del Carlino, Giornale di Bergamo, Corriere di Romagna 
and countless other newspapers and periodicals in Italy and abroad; 
In the 87/88 season MostrAlfonso became the protagonist of a television 
program on the national circuit Odeon Tv (Slurp)  
 
[CLICK HERE to see his complete biography] 
 
AWARDS  
• 1st Cartoonist Prize in Rapallo- 1975: for Jonny Logan 
• Palme d'Or at the Bordighera International Humor Show for 

Mostralfonso 
• Winner of the "Evening Country" competition: for the policeman and the 

motorist 
• "Nomination" Cartoon on the bay: for Sauro the dinosaur 

http://www.italiancomics.it/rg
http://www.italiancomics.it/rg
http://www.italiancomics.it/rg
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We are all victims of habit much more deeply than we can think, and this out of habit. It seems 
natural to have planted a strange trunk in the middle of the face and placed monstrous fleshy 
pavilions on the sides of the head, simply because we have always seen these horror film 
peculiarities in our neighbor and on our face when we look in the mirror. We get to write poems 
on the details of the face of the beloved woman, on the bristles on her skull, on the fangs in her 
mouth ... Puah! And so it also seems natural to kill for fun and say that it is sport, as hunters do, 
or to say that it is a necessity, as statesmen do, or to assert that it is justice, as well-meaning 
people do. 
It seems very natural to eat the meat of other living beings, to dirty the water, the air and all the 
rest of our Planet Earth to have a few billion new model toasters, to consider other living beings 
as personal property ... Do I have to continue? 
 
Well the king is naked and nobody notices. In order to see it, the eye of the innocent is needed. 
In the fairy tale the innocent was the child, but then there was neither television, nor 
consumerism to the bitter end, nor advertising conditions. 
For innocence, a monster is now needed. 
A monster, of course, according to the habitual point of view of us monsters, who impudently 
consider perfection in our image and likeness. 
Here is this type of narrative and I would say almost philosophical necessity, satisfied by Romano 
Garofalo, with his Alfonso. Let's try to see with the eye of the good monster what is not good, 
even if it can always be so: maybe we will become a little bit better too .... 
In all cases we will have a lot of laughs. Who said that morality must be crying and respectable?  
 
 

Ferruccio Alessandri 





























































































































The Characters  
co-protagonists of the series 

Alfonso is the main character of this series but, numerous "characters" rotate 
around him, each with its own physical and psychological characteristics. 
 
Interacting with him and, among them, give life to a complex and articulated 
world of human relationships.  































Film live-action 

See  LONG VIDEO                 See BRIEF VIDEO 
 

Short plot of the film: 

Alfonso is a Yeti who leaves the snowy hills and ventures into the city by bus. 
Without a ticket, he is kicked out of the butt: thus begins his first experiences in 
the civilized world. 

Alone and bewildered, he is glimpsed by some advertisers looking for an 
exceptional idea for an important advertising campaign. They are led by the 
owner of the agency (the protagonist of the film), an unscrupulous and 
"apparently" cynical man. 

Seen Alfonso, the Yeti who, for his funny aspect, inspires a lot of sympathy, 
immediately thinks of using it for their purposes. Uno Yeti, testimonial for 
advertising campaigns is a new idea, certainly successful. Alfonso who, naive 
and confident as he is, agrees to follow them to be brought into society, and 
entrusted to "three mad and bewildered scientists" who, must to get the Yeti 
used to knowing and sharing all the habits and rites of civilized living. 

The three doctors begin to study Alfonso and take action to "civilize" the Yeti. 
Finally, when they think they have achieved the result they believe it is 
necessary that Alfonso, who is a "tabula rasa ", you get to know the world 
around it. 

To keep in mind: a certain space must be given to the experiments of the three 
scientists against Alfonso to transform him into a civilized being, they say. The 
comparison between the Yeti and the doctors will give many hints of comedy. 

Grandmother: For her education, she is then entrusted to the only person who 
will be able to understand him, love him, pamper him: an elderly and 
understanding lady whom he learns almost immediately to call his 
grandmother. 

https://player.vimeo.com/video/7161946
http://www.italiancomics.it/download/mostralfonso_cartoon.mp4


Film live-action 

Inside the home of his grandmother Alfonso, this is the name his grandmother 
gives him, he begins his first life experiences: he learns the first rudiments of 
language, even if he uses it in an imprecise and completely personal way, he 
begins to use the personal hygiene items such as toothbrush and toothpaste, 
familiarizes with home appliances and has, like all children of its age, a 
particular interest in TV. 

From the warm and protective home of his grandmother, the little Yeti also 
begins to project himself outside, he attends the playmates, makes his first 
sentimental experiences by falling in love with a girl seen on an advertising 
poster, he has to defend himself from Berto the dog-catcher who insists to 
affirm that he is not a child but a dog. 

To counter external pitfalls Alfonso also creates an object 

security, a can opener found inside an Easter egg and invents Mr Brig, his 
special imaginary friend. In short, a whole series of protections and defenses 
are created to help him adapt better in a society that is certainly not made for 
"different" people like him. The film that analyzes and focuses on the 
tragicomic attempts of the little Yeti to adapt to the world around him, with 
confidence and inexhaustible optimism, moves on this track. 

To keep in mind: while Alfonso learns the first 
knowledge of civilian life, the advertiser and his two 
accomplices do not have abandoned the idea of 
exploiting the boy for their purposes and, sometimes 
with compulsion, sometimes with persuasion, they 
will induce the boy to follow them. In this way 
Alfonso will face various types of adventures, 
especially related to his "being different" and his 
conflicting relationship with the advertiser. 

At this point a series of situations must be invented which will give the film 
"movement and intertwining". 



Sit-com 

Target: 6/14 years and over 

Episodes number: 52 

Duration: 26 min. per episode 
 

See the screenplay  THE THIEF OF DREAMS (ita) 

Alfonso, his grandmother and Maestro Dante meet every day for 120 days, in a 
sunny summer season, in the garden of his grandmother's house and here 
Alfonso "tells about himself". 

This is how "Tales from the summer garden" were born. Each time the little 
"cartoon" proposes a life situation that we can define "outside the box", as it 
highlights a certain way of entering into a relationship with reality that does 
not fall within the behavior models accepted by most. 

The contrast with the teacher Dante, who would like to convince the student 
to follow the rules of reason rather than the chimeras of dreams and unbridled 
imagination, is inevitable. 

The grandmother, for her part, is very understanding towards her Alfonso. On 
this track, always the same, situations unfold which, on the contrary, are a swirl 
of inventions, fantasies, paradoxes played, sometimes, up to the limit of 
"nonsense". 52 scripts are already available. 

http://www.italiancomics.it/download/sceneggiatura_ladrodisogni.pdf
http://www.italiancomics.it/download/sceneggiatura_ladrodisogni.pdf


Graphic novel  

Target: 6/14 years and over 

Episodes number: 52 

Duration: 7 min. per episode 
 

Presentation of the episode's script: 
THE CLOUDS (ita) - TAMER OF DOORMATS (ita) 

Alfonso's Graphic Novels refer to 30 illustrated books that have this character 
as protagonist and that will be suitably scripted, with the related Story Board. 

 

Presentation of the 3 books (ita) 

• The Gum of Fate godfather 

• Nostalgia for old things 

• The Uprising of Most Appliances 
 

http://www.italiancomics.it/download/sceneggiatura_lenuvole.pdf
http://www.italiancomics.it/download/sceneggiatura_lenuvole.pdf
http://www.italiancomics.it/download/sceneggiatura_lenuvole.pdf
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THE SERIES IN ANIMATION 

Target: 6/14 years and over 

Episodes number: 52 

Duration: 7 min. per episode 
 

SEE STORY BOARD FOR A SHORT EPISODE (ita) 
 

Alfonso is a character born many years ago. During this long period of time it 
has had wide national and international diffusion in terms of: 

• Sindycation: published in newspapers, periodicals and children's magazines. 

• Publishing: object of editorial creations such as books, diaries, pockets, etc. 

• Merchandising: numerous commercial product lines have been created with 
its image 

52 series scripts are already available (texts and drawings) 

 

http://www.italiancomics.it/mostralfonso_com/ita/Mostralfonso_storyboard.pdf
http://www.italiancomics.it/mostralfonso_com/ita/Mostralfonso_storyboard.pdf
http://www.italiancomics.it/mostralfonso_com/ita/Mostralfonso_storyboard.pdf


MERCHANDISING & PUBLISHING 

MostrAlfonso, in the past, thanks to the literary interest and the pleasant 
image, has allowed a great use in Merchandising and Publishing sectors, both 
in Italy and internationally. 
 
Certainly facilitated by the publication in many daily newspapers and 
magazines for children, an the television show. See, below, a short presentation 
of th products produced during that period. 
 
Now we are proposing again this "character" trusting on the diffusion through 
more modern "media", such as the Web and the Social Media. 

















MOSTRALFONSO  ON  TV 
Obviously the merchandising is allowed and facilitated b the diffusion and 
knowledge of the character. 
 
In the past, MostrAlfonso has been published in numerous newspapers and has 
appeared on TV in a program called "Slurp": 203 episodes on Odeon TV, an 
Italian national network. 
 
We are looking for producers interested in making a new television series but, 
in any case, today there are different and alternative media to TV (Internet, 
You Tube Channel and Social Networks) where MostrAlfonso is widely present 
and widespread. 







PRESS  REVIEW 
They said about ALFONSO over the years ... 
 
2012 - The Voice of Romagna. Characters looking for producer. The 48 new 
cartoons created by the Rimini author Romano Garofalo. The father of the 
famous MostrAlfonso tells the folds of the project. A wide-ranging project, 
which involves some of the most prestigious designers in Italy (and beyond). 
When will the cartoons come out? We ask Romano Garofalo: “We already 
have some demos ready. The important thing is to be able to give the series 
and characters an international feel. MostrAlfonso did it: the paper version 
arrived in Europe, Japan and America ". (July 2012) 
 
2009 - COMIC STRIP. Interview with Romano Garofalo, the Romagna 
volcano. You mentioned MostrAlfonso, we ask Romano Garofalo: when, how 
and why was it born? Answer: "He was born in 1974-75 and wants to touch the 
theme of adaptation to the environment by a" different "person, coming from 
another world, from other habits and who knows nothing about what is 
around him. in the new environment. sHis life is a clean slate, he knows 
nothing at all ... (Silvio Costa and LucianoTamagnini, December 2009). 
 
2002 - INK. Romano Garofalo has created a myriad of characters published 
in dozens of newspapers and periodicals. His MostrAlfonso, in particular, won 
the Palme d'Or at the Bordighera International Humor Show and is known 
throughout Europe, South America and Japan. Also for MostrAlfonso, as for 
Jonny Logan, an appearance on television, in the season '87 -'88, within the 
SLURP (Odeon TV) transmission. (June 23, 2002) 
 
2001 - The Gazzetta di Rimini. Here is the great Alfonso, Made in Rimini 
comic ”. In the Olympus of the Italian cartoonists, the Viserbese Romano 
Garofalo occupies a position of considerable importance. Among other things, 
he owns a space in the weekly "Il Corriere dei Piccoli" and contributes to the 
prestigious French publishing house Glenàt. Now comes a volume that collects 
the best strips of his latest creature, "Il Grande Alfonso", in the style of the 
American Al Capp, by Li'l Abner and published by Glènat. (September 21, 
2001 Amedeo Montemaggi) 



PRESS  REVIEW 
2001 - Corriere di Romagna. Romano Garofalo, from Rimini, author of 
"MostrAlfonso" and "Jonny Logan". From the early seventies to fame. A yeti. 
Small, tender, white as a snowball. Do you know? is MostrAlfonso, the famous 
character created by the Roman from Rimini Garofalo. With the files of 
MostrAlfonso Romano Garofalo introduces himself: "it's my business card.". But 
he wouldn't need it. He started in Milan, after graduating in literature and a 
specialization course in psychology: he went to class with Cesare Musatti. With 
Jonny Logan success arrives and Garofalo abandons psychology. Or rather, he 
applies it to his characters, like that Alfonso, a misfit monster who looks so 
much like all of us. (Tuesday 4th July 2001. Vera Bessone) 
 
2001 - The Rest of the pug. Alfonso, the mild monster devised by Garofalo, 
finds the publisher on the Titan. The AIEP picks up the bet and goes out with a 
monthly magazine, but the goal is a transposition of the newspaper in 
television terms. A San Marino editor for Alfonso. Well yes, the recovery of the 
sweet-eyed monster that came out of the pen of Romano Garofalo, an author 
from Rimini with an inexhaustible imagination, starts again from the Titan. 
Published in Italian and foreign periodicals, which appeared on TV in 1988 
(Slurp on Odeon TV), MostrAlfonso restarts in a monthly version. From the 
Titan the bet Giuseppe Morganti collected. AIEP, a well-known San Marino 
publishing house, has already come out with the first two issues. (June 2, 2001) 
 
1999 - The bridge. The comic book created by Romano Garofalo from Rimini 
and awarded "Alfonso Palma d 'Oro" in Bordighera. A cartoon from Rimini in 
the limelight of the 44th International humor show in Bordighera: last summer, 
the "Palme d'Or" of the Humor comic section was assigned to "Il Grande 
Alfonso", a work by Romano Garofalo. With Alfonso, Romano Garofalo has 
crossed the Italian borders, arriving in newspapers all over the world. Japan 
and South America included. In the land of the rising sun, it has even become 
a line of products, from shirts to watches. Four years ago, Alfonso ended up on 
TV, in "Slurp" on the Odeon circuit. If Gustavo Flaubert could say "Madame 
Bovary c'est moi", perhaps the same thing can be said of Alfonso Garofalo, 
whom he looks vaguely like with his hair. (Antonio Montanari, Saturday 
23.10.1999) 



PRESS  REVIEW 
1999 - The Voice of Romagna. The Savings Bank of the Republic of San 
Marino has created a newspaper: it will be offered in schools and students. The 
yeti - comics were given the task of explaining the euro to young people 
"Alfonso, in economics you are a ... monster". The introduction of the euro, they 
explain to the credit institution, is an event that requires extensive information. 
For this reason, the Cassa di Risparmio of San Marino has created "The euro in 
comics", an initiative that wants to inform them in a didactic but also fun way, 
using "MostrAlfonso", a comic character that for the pleasantness of the trait 
and the educational content lends itself very well to the purpose. With 
MostrAlfonso "The euro in comics" enters the schools of the Republic where it 
will be offered to children. (Tuesday 04.10.1999) 
 
1999 - The Messenger. Alfonso, at the 44th International Humor Show, which is 
taking place in Bordighera, was awarded the "Palme d'Or". The jury, chaired 
by Vezio Melegari, reported the character created by the lashing fantasy of 
the Rimini-born Romano Garofalo, as the only true winner of the "Humor 
comic" section. Romano Garofalo plans to make Alfonso a cosmopolitan 
character. His comic book candidacy for every corner of the world already has 
a precedent: in Japan the tender yeti has been advertised on watches, T-shirts 
and school folders. In Italy he also trod the television scenes, the protagonist in 
1989 of a serial broadcast by Odeon TV, included in an afternoon program for 
children. (Milena Scola 12 August 1999) 
 
1999 - Il Resto del Carlino. Romano Garofalo won the Humor Show with 
"Alfonso". Golden palm to the little yeti's dad. The Palme d'Or, the highest 
award of the Bordighera International Humor Show, went this year to Alfonso, 
the character created by Romano Garofalo. Official motivation: "The Little 
Yeti lives through daily streaks and Sunday pages full of very humorous ideas 
and smiling crumbs of wisdom". this is how Alfonso, twenty years after his birth, 
receives the official consecration from the critics after filling strips and strips in 
the newspapers for young and very young people and bringing humor to the 
pages of newspapers. (August 4, 1999) 



PRESS  REVIEW 
1999 - Corriere di Romagna A comic booklet of the Savings Bank of the 
Republic of San Marino "Alfonso explains the Euro": the protagonist is the yeti 
created by Garofalo which will be distributed in the Titan schools. Alfonso, the 
nice "yeti" created by Romano Garofalo's imagination, will explain to the 
children of San Marino, without boredom or pedantry, the new European 
currency. The protagonist takes the children by the hand and accompanies 
them to discover the new coin. The initiative, emphasizes Gino Giardi, 
marketing manager of Banca Sammarinese, due to its educational nature, has 
attracted keen interest from the teachers who encouraged us to continue this 
informative work on topics of general interest. (Monday 15.03.1999) 
 
1995 - The bridge. "A comic volcano" Romano Garofalo, from Viserba from 
Rimini and screenwriter of numerous "paper" characters (Alfonso, Jonny Logan, 
Slim Norton ...), tells the readers of the bridge about his first twenty years of 
comics: behind the serious facade with a degree in literature and philosophy in 
Bologna and specializing in psychology in Milan, he beats a comic heart. 
Alfonso is a yeti catapulted into the world of men who, like a Martian, has 
everything to learn. And by civilizing, it also absorbs all the delusions and 
worries of today's men with hilarious effects. Appears first in Corriere ei Piccoli, 
then in 1988 on TV on Odeon (then a circuit of great ambitions): in the middle 
the great leap in dozens of foreign countries from Japan to Australia as comics 
and gadgets. (Paolo Guiducci, Sunday 22.01.1995) 
 
1991 - Palme d'Or in Bordighera. In the summer of 1991. MostrAlfonso won the 
first prize of the Palme d'Or at the Bordighera International Humor Show, the 
most important event of its kind in Europe, running from July 13 to August 31. 
The literary jury made up of: Vezio Melegari (President), Sandro Baldoni, 
Remo Croce, Paolo Lingua, Riccardo Malpica, Cesare Viazzi and Piero Zanni, 
having examined the works envisaged in the competition notice, decided to 
assign La Palma d in the Humor Comics section gold to Romano Garofalo and 
Marzio Lucchesi for "Il Grande Alfonso", Glènat Edizioni, with the following 
motivation: Alfonso, a small and tender yeti, experiences his difficult insertion 
in the industrialized civilization through daily stripes and Sunday pages full of 
very humorous and of smiling crumbs of wisdom. (July 1991) 



PRESS  REVIEW 
1988 - Slurp. It continues every day from 16 to 19 "Slurp", the cartoon container 
of Odeon TV. Slurp is also the story of three nice characters: Paola, Alfonso and 
Ugo robot who, with their funny skirmishes, amuse the younger audience. 
Alfonso is basically a strange guy, "being treated" by Paola and Ugo robots 
who try to insert him into an organized society. In the various episodes, he will 
be tested by the different situations that the other two will present to him. A 
comical, but intelligent situation that comes up every day on Odeon's screens. 
(October 1988) 
 
1988 - Corriere della Sera (Seven). Alfonso, known as Fonso by his friends, is a 
candid and unprepared young Yeti who has fallen, who knows how, in the 
world of men: and, like a Martian, he has everything to learn. The friendly 
comic character of the "Corriere dei Piccoli" has an involuntary humorous and 
ironic charge and inevitably manages to soften and make himself loved. A 
sprightly grandmother takes care of him, assisted by the rhetorical teacher 
Dante Pedante. With their help, Fonso has to get used to our exasperated 
technological society. The result is that, by civilizing, Fonso absorbs all the 
delusions and worries of us men today, with hilarious effects. (September 1988) 
 
1980 - The Comic. Graphostudio based in Viserba di Rimini brings together a 
group of young designers of whom Romano Garofalo is the tireless, 
effervescent and enjoyable animator. About him, in the presentation of a 
book dedicated to MostrAlfonso, perhaps his most successful character, it was 
written: “he is a land-to-earth type, of those, to be clear, who do not have a 
painful, troubled, lacerating inner life and shame not even. The only time he 
had an acute inner suffering moving to tears, was when, in a well-known 
Rimini restaurant, they told him that the rumble was over, which he favors. 
But could a man from Romagna be different? (Giulio Cesare Cuccolini, 10 May 
1980). 
 
1980 - The cartoon bag. Rimini's Graphostudio revolves around that incredible 
character who is Romano Garofalo, casually screenwriter, free spirit, 
enthusiastic kamikaze, editorial anarchist, daring and engaging organizer. 
And it involved a lot of people in an absurd hypothesis: getting together and 
making things and then selling them on the most different markets, in an 
organized way. I think the best, to date, has been to see MostrAlfonso on the 
Japanese watch case, but knowing Romano I would not be surprised to find 
"The Vigilant" on the highway code of eastern Zambia or "Don Scoppola" on 
the catechisms of the Colombian missions ... (Luigi F. Bona March, 1980). 



Thank you for your attention 

Via Perticari 16 - Viserba di Rimini - ITALY 
Tel. +39 0541 734255 
www.italiancomics.it  
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